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Consumer Online Health 
Behavior: The Potential

Increase access and reach to untapped 
markets
Increase engagement and impact of 
messaging
Improve self-management and adherence
Enhance provider-member communication
Increase trust and loyalty
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Consumer Online Health 
Behavior: The Drivers 

Accessiblity, convenience and 
usability
Anonymity
Range and depth of information 
resources and decision tools
Credibility
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Emerging programs demonstrating 
health behavior change

Smoking cessation
Physical activity
Nutrition
Weight loss

Consumer Online Health 
Behavior: The Evidence

Oenema, J., Brug, K. & Lechner, L. Web-based tailored nutrition education: results of a randomized
Controlled trial. Health Education Research, 16(6): 647-660, 2001.
Tate, D., Wing, R.R., & Winett, R.  Using internet technology to deliver a behavioral weight-loss program.
JAMA, 285(9), 1172-1177 March 7, 2001.
Pinto, B.M., et al. Effects of a Computer-Based, Telephone-Counseling System on Physical Activity.  
American Journal of Preventative Medicine 23(2), 2002.
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Emerging evidence-based programs 
demonstrating improved chronic illness 
care and disease management

Back pain
Arthritis
Diabetes

Consumer Online Health 
Behavior: The Evidence

Lorig, K.R., Laurent, D.D., et. al. Can a back pain e-mail discussion group improve 
health status and lower health care costs:  A randomized study. Arch Intern Med. Ap
8:162(7): 792-6., 2002.
Meigs, James, B., Cagliero, E., et. al.  A controlled trial of web-based diabetes disease 
management.  The MGH Diabetes Primary Care Improvement Project. Diabetes Care, 
26(3):750, 2003.
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Appropriate use of incentives and dis-
incentives
Personalized and tailored messaging
Enhanced Self-efficacy
Ongoing communication with trusted 
source

Consumer Online Health 
Behavior Change: The Levers

Ahern, D.K. and Phalen, J.M. Improving health plan and provider relations through 
eHealth initiatives.  Disease Management and Health Outcomes, 2003, in press.
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Conduct formative evaluation using 
iterative process
Incorporate personalization and 
tailoring of content and messaging
For outsourcing, select best-of-breed 
according to evidence-base and 
customer satisfaction

Consumer Online Health 
Behavior Change: The Steps
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Support scientific research

Translate results to practice

Purpose

Ahern, D.K., Phalen, J.M., Mockenhaupt, R.E.  Science and the Advancement of eHealth:
A Call to Action.  American Journal of Preventive Medicine, Vol. 24(1), 108-109, January, 2003.
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Grants Program: Consumer 
Health Behavior Change 

Funded 10 descriptive and methodology 
studies ($800,000)
Funded 8 outcome evaluation studies 
($4,000,000)
Wide range of technologies, diseases, and 
health behaviors
Includes diverse and traditionally 
underserved populations
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www.hetinitiative.org
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Thank You

Contact information: 
(617) 525-6167  
(617) 525-6169 (f)
hetinitiative@partners.org


