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Definition

HIT/eHealth is the use of technology platforms, 
e.g., EMRs and emerging interactive 
technologies to enable health improvement and 
health care services

•Electronic Health Records (EMRs, PHRs)
•Internet 
•interactive TV 
•interactive voice response systems (IVRS) 
•internet-enabled mobile devices



Baylor University Study:
Factors Influencing Log-On Rates in an eHealth Obesity Prevention Program 
Promoting Healthy Eating and Physical Activity to 8-10 Year Old African American Girls
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eHealth Stats

Searching online for health information 
is one of the most popular online activities 
after e-mail and researching a product or 
service before buying. Popular searches 
include: 

• medical treatments
• environmental health hazards
• mental health
• substance use

August 2006 Harris Interactive Report



eHealth Stats

87% percent of 
American Internet 
users believe they 
find reliable health 
care information 
online.

2005 Harris Interactive Poll



eHealth Stats

The majority of U.S. 
adults, both online and 
off, favor the adoption of 
new medical 
technologies by their 
doctors.

2005 Harris Interactive Poll



eHealth Tools

• Provider-Patient Electronic
Communication and eVisits

• Electronic Medical Record (EMR)
• Personal Health Record (PHR)
• Wireless Devices



Electronic Medical Records

Most online adults in the U.S. believe that 
the use of EMRs will 

• reduce the frequency of medical                    
errors

• lower health care costs
• improve the quality of care by   

eliminating redundant or   
unnecessary procedures

2005 Harris Interactive Poll



Engaging Patients

• Content aimed toward 
personal demographics 

• Salient and timely 
messaging 

• Support for self-
management 

• Social support 



Messaging

Tailored messaging can be based upon such 
personal characteristics 
• Age
• Race
• Gender
• Ethnicity
• Sexual orientation
• Primary language



Barriers to Adoption
• Limitations of access 
• Cultural Relevance
• Privacy and Security
• Health and technology literacy
• Cost
• Quality
• Interoperability
• Infrastructure 
• Integration



Success Stories

• QuitNet
• CHESS
• HeartAge
• MyHealthe-Vet
• ACOR



www.heartage.com



Laptop Computers placed in 
15 Intervention office / 

waiting rooms throughout RI 
and SE MA 

The HeartAge Patient 
Activation Tool has been 
activated 12,617 times.  

Application stopped 2,489
(20%) times at Step 3, “enter 

your values…”

Of the 12,617 Patient 
Activations, HeartAge was 

determined 4,900 times  (39%
completion rate)  



Go To Goal

PDAs given to 32 PCP 
Providers representing 15 

Intervention Practices 

The Go To Goal Application 
has been activated 4,756

times by Providers 

When the Provider Feedback 
Survey is filled out (n~1,389), 

Provider Behavior has 
changed 27% of the time and 
Patient Behavior has changed 

55% of the time



eHealth Research



eHealth Research



Conclusion

eHealth can help diverse consumers and 
patients to become

• more informed and knowledgeable about    
their health

• activated in addressing their health    
concerns with their providers

• skilled in self-management  
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